Package Liquor Store Month
Affiliate Campaign Guide
November 2026 | Local Stores. Local Trust.
November is Package Liquor Store Month.  This packet contains editable campaign material for ABL and its off-premise affiliates. 
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Start Here
This campaign kit gives ABL, state associations, and independent beer, wine, and spirits retailers a coordinated way to celebrate Package Liquor Store Month this November.  ABL will have its own national communications to introduce the campaign; these affiliate materials are for ABL affiliates and members to help make it relevant in your community.  If each affiliate can send one email to its members; make 4 social media posts; and either place one letter editor, submit one op/ed or send one press release, it would make this the most successful PLSM to date.
Five steps for affiliates
1. Send the member email and link to the campaign materials.
2. Publish the launch announcement on November 1. 
3. Schedule at least three additional posts during the month.
4. Ask a member retailer to personalize the letter to the editor and submit it to local media
5. Feature an owner or employee using a real photograph and a verified local story.
Send ABL any coverage you receive
Schedule
October 26: distribute the kit to affiliates
October 28: ABL national press release 
November 1: campaign begins; Social Media Post #1
November 9 to 15: owner and employee stories; Social Media Post #2
November 16 to 25: expertise, holiday planning, and local contributions; Social Media Post #3
November 26: Thanksgiving.
November 28: Small Business Saturday; Social Media Post #4
Economic Impact Figures 
Source: John Dunham & Associates for ABL, 2024 study. U.S. off-premise alcohol retail sector; total includes supplier and induced effects.
National All Jobs Off-Premise
[image: ]

Direct jobs: 622,304.
Direct wages: $25.2 billion.
Direct economic impact: $60.0 billion.
Supplier jobs: 172,295.
Induced jobs: 262,268.
Total jobs: 1 million.
Total wages: $54.4 billion.
Total economic impact: $154.7 billion.
Federal business taxes: $27.9 billion.
State business taxes: $22.8 billion.
Total business taxes: $50.8 billion.



Affiliate Press Release Template
EDITOR NOTE: Complete every bracketed field or remove the optional text. Fill-in the proposed spokesperson quote. Add a real local example before pitching.
FOR IMMEDIATE RELEASE
[DATE]
[ASSOCIATION] Recognizes November as Package Liquor Store Month
Local Stores. Local Trust. campaign highlights [STATE]'s independent beverage retailers
[CITY, STATE] — [ASSOCIATION] is recognizing November as Package Liquor Store Month, joining American Beverage Licensees in a campaign celebrating the independent beer, wine, and spirits retailers who serve their communities by creating jobs and responsibly providing the products and service their customers have come to expect.
The campaign’s theme, “Local Stores. Local Trust.,” focuses on the personal guidance and accountability customers can find at local independent beverage businesses as holiday shopping begins.
“Our members earn their customers' trust one interaction at a time,” said [SPOKESPERSON NAME, TITLE]. “They help people understand their options and find what suits the occasion. They also accept the responsibilities that come with selling an age-restricted products and their role in the greater beverage alcohol system.”
In [COMMUNITY], [STORE NAME] illustrates that commitment through [INSERT A VERIFIED EXAMPLE OF EMPLOYEE EXPERTISE, CUSTOMER SERVICE, OR COMMUNITY INVOLVEMENT].
The broader off-premise alcohol retail sector directly supports 622,304 jobs nationwide, according to the 2024 Economic Impact of America’s Beer, Wine & Spirits Retailers study conducted by John Dunham & Associates. 
[OPTIONAL VERIFIED STATE SENTENCE: Identify the study year, geography, direct or total measure, and source. Delete this paragraph if no current state figure has been verified.]
During November, [ASSOCIATION] encourages adult shoppers to get to know an independent beer, wine, or spirits retailer in their community. Small Business Saturday, November 28, provides an additional opportunity to support local businesses as the holiday shopping and giving season begins.  To learn more, visit https://ablusa.org/advocacy/package-liquor-store-month/ and 
*****
About [ASSOCIATION]: [INSERT CURRENT ASSOCIATION BOILERPLATE.]
Media contact: [NAME, TITLE, PHONE, EMAIL]
Retailer Letter to the Editor
EDITOR NOTE:  Approximately 180 to 220 words after customization. Confirm the media outlet’s guidelines. Replace the local-detail prompt with one factual sentence. Submit under the actual owner or operator name.
To the Editor:
November is Package Liquor Store Month, and I want to urge my neighbors to take a moment to get to know the people behind their local beer, wine, and spirits stores.
At [STORE NAME] in [COMMUNITY], our work starts with listening. A customer may want a wine for Thanksgiving dinner, a gift within a budget, or an explanation of an unfamiliar product. We want people to feel comfortable asking questions and confident in the help they receive.
[ADD ONE SHORT, VERIFIED LOCAL DETAIL: years serving the community, an employee’s expertise, or a specific community contribution.]
We also understand that selling alcohol carries responsibilities. Checking identification, training employees, and following the law are part of our job. Our standing in this community matters to us.
This year’s campaign theme is “Local Stores. Local Trust.” As Small Business Saturday approaches on November 28, please consider supporting a local independent retailer. Ask a question, meet the owner or an employee, and learn what the business brings to our community.
[NAME]
[TITLE, STORE NAME]
[COMMUNITY]
[PHONE AND EMAIL FOR EDITOR VERIFICATION ONLY]
Association Letter to the Editor
EDITOR NOTE:  Customize the local example and byline. Check the media outlet’s guidelines for word limit and submission requirements.
To the Editor:
Our community’s independent businesses earn their reputations through the way they treat people and the responsible manner in which they do business. November’s Package Liquor Store Month is an opportunity to recognize the local beer, wine, and spirits retailers who do that work every day.
These businesses help customers twenty-one years of age and older make informed choices, explain unfamiliar products, and offer suggestions that fit people’s events. Their owners and employees are also accountable for how they sell an age-restricted products, including checking identification and complying with state laws.
Independent beverage retailers serve [STATE] by demonstrating that local commitment through [ONE VERIFIED EXAMPLE]. That is the kind of story behind this year’s campaign theme, “Local Stores. Local Trust.”
As [TITLE] of [ASSOCIATION], I encourage customers to get to know an independent beverage retailer in their neighborhood this November. Small Business Saturday on November 28 offers another occasion to support the people whose businesses contribute to our local economy.
A conversation with the person behind the counter is a good place to start.
[NAME]
[TITLE, ASSOCIATION]
[COMMUNITY]
[PHONE AND EMAIL FOR EDITOR VERIFICATION ONLY]
Localized Op Ed Template
EDITOR NOTE:  Target 550 to 650 words after adding the two local examples. Remove all prompts. Personalize substantially before submission; check media outlet exclusivity and word limits.
Local Trust Is Built One Customer at a Time
By [NAME]
As holiday shopping begins, there is a question worth asking about the businesses in our community: What gives people a reason to trust them?
For independent businesses, the answer often starts with the person a customer meets across the counter. Someone listens, explains the options, and takes responsibility when there is a problem. Those everyday encounters can determine whether a business succeeds in becoming a familiar part of a neighborhood, or goes out of business.
At [STORE NAME] in [COMMUNITY], [INSERT A VERIFIED 60 TO 90 WORD EXAMPLE OF CUSTOMER SERVICE OR EMPLOYEE EXPERTISE. Identify the person involved and what they do. Obtain permission for any quote. Do not invent a customer encounter.]
That example captures the idea behind “Local Stores. Local Trust.,” this year’s Package Liquor Store Month campaign. During November, [ASSOCIATION] is joining American Beverage Licensees to recognize independent beer, wine, and spirits retailers and the people who stand behind them.
The timing of this recognition is important. Busy holiday shoppers may have a specific budget, a dinner or party to plan, or a gift to choose for someone whose tastes differ from their own. A knowledgeable retailer can help them understand what is available and help decide what fits. Asking a question should be a comfortable part of shopping given how many choices independent beverage provide on their shelves.
Public confidence in small business gives us a reason to pay attention to those relationships. Gallup reported in July 2026 that 67 percent of Americans expressed a great deal or quite a lot of confidence in small business. While that finding is about small businesses generally, local beverage retailers work each day to earn and re-earn that confidence with their customers.
Maintaining public confidence also includes making sure that alcohol is sold in a responsible way. It means checking identification, training employees, and following the rules attached to a license. It also means understanding that refusing a sale can be the responsible decision because a package liquor store’s standing in its community depends on more than just what is on its shelves.
[INSERT A VERIFIED 50 TO 70 WORD LOCAL EXAMPLE: a long-serving employee, ownership history, a specific charitable contribution, or a community partnership. Describe what happened rather than using a generic claim about giving back.]
The broader off-premise alcohol retail sector directly supports 622,304 jobs nationwide, according to a 2024 study conducted by John Dunham & Associates.  Locally, the contribution by beverage retailers is easier to recognize in the people employed at a neighborhood store and the work they do.
Small Business Saturday falls on November 28. For adults making holiday purchases, it is a good opportunity to visit an independent beer, wine, or spirits retailer, ask a question, and learn more about the businesses. That support matters throughout the season.
Our community has an interest in businesses whose owners and employees earn a good reputation and work to keep it. Package Liquor Store Month gives us an occasion to recognize them.
[NAME] is [TITLE] of [ASSOCIATION OR STORE].
Affiliate Email to Members
Subject: Put “Local Stores. Local Trust.” to work in your store this November
Dear [ASSOCIATION] Members:
November is Package Liquor Store Month. [ASSOCIATION] is joining American Beverage Licensees in a campaign recognizing the owners and employees behind independent beer, wine, and spirits stores.
This year’s theme is “Local Stores. Local Trust.” It reflects the work you do when you listen to a customer, explain a product, help someone make a purchase decision, and take your responsibilities as a licensed retailer seriously.
The campaign kit includes ready-to-use social graphics and copy, print posters, and templates for local media outreach. You can download the materials at https://ablusa.org/advocacy/package-liquor-store-month/.
Please take part in three ways:
1. Display a campaign poster and publish a launch post on November 1.
2. Introduce an owner or employee on your social accounts. Use a real photograph and tell customers what that person knows or does for the community.
3. Use the Thanksgiving and Small Business Saturday materials later in the month. Small Business Saturday is November 28.
If you would like to be considered for a local news interview or association profile, send [ASSOCIATION CONTACT] a short description of your store, a photograph you have permission to share, and the best way to reach you.
Please use #PLSMonth and tag [ASSOCIATION HANDLE] when sharing campaign posts. We look forward to recognizing the people who make your business part of its community.
Thank you,
[NAME]
[TITLE, ASSOCIATION]
[CONTACT INFORMATION]
Local Proclamation and Request Letter
EDITOR NOTE:  Adapt to the jurisdiction’s preferred format. This is a request template, not an issued government proclamation.
REQUEST LETTER
Subject: Request to recognize November as Package Liquor Store Month
Dear [OFFICIAL NAME],
On behalf of [ASSOCIATION], I am requesting a proclamation recognizing November 2026 as Package Liquor Store Month in [JURISDICTION].
Independent beer, wine, and spirits retailers are local employers and licensed businesses whose owners and employees serve adult customers and accept responsibilities for the sale of age-restricted products. [INSERT ONE VERIFIED LOCAL EXAMPLE.]
This year’s national campaign theme, “Local Stores. Local Trust.,” recognizes that personal service and accountability. We have included suggested proclamation language for your consideration. Please let us know your submission requirements and whether recognition can be completed during November.
Thank you for considering this request.
SUGGESTED PROCLAMATION
WHEREAS, independent package stores, including local beer, wine, and spirits retailers, are part of the business community of [JURISDICTION]; and
WHEREAS, these businesses provide employment and serve adult customers seeking knowledgeable assistance with beverage purchases; and
WHEREAS, licensed retailers have responsibilities that include verifying age and complying with applicable alcohol laws; and
WHEREAS, local ownership and personal service can strengthen the relationships between businesses and the communities they serve; and
WHEREAS, American Beverage Licensees and [ASSOCIATION] are recognizing November 2026 as Package Liquor Store Month under the theme “Local Stores. Local Trust.”;
NOW, THEREFORE, I, [OFFICIAL NAME AND TITLE], do hereby recognize November 2026 as Package Liquor Store Month in [JURISDICTION] and encourage recognition of the contributions of its independent beverage retailers.
[SIGNATURE, TITLE, DATE]

Social Media Posts
Launch – Suggested date: November 1, 2026
X OR TWITTER
November is Package Liquor Store Month. Get to know the people behind your local independent beer, wine, or spirits store. Local Stores. Local Trust. #PLSMonth
INSTAGRAM
November is Package Liquor Store Month. This month, we are recognizing the owners and employees behind independent beer, wine, and spirits stores. Ask a question. Meet the people behind the counter. Discover what local service means. Local Stores. Local Trust. #PLSMonth #ShopLocal
FACEBOOK
November is Package Liquor Store Month. Independent beer, wine, and spirits retailers help customers understand their options and take on the responsibilities that come with a license. This month, get to know a local store and the people who stand behind it. Local Stores. Local Trust. #PLSMonth
LINKEDIN
ABL is recognizing November as Package Liquor Store Month under the theme Local Stores. Local Trust. The campaign focuses on independent beverage retailers, the expertise of their employees, and their accountability to the communities they serve. Affiliates and retailers can participate using the materials at https://ablusa.org/advocacy/package-liquor-store-month/ #PLSMonth
RETAILER CAPTION
We are proud to take part in Package Liquor Store Month this November. Stop in, meet our team, and tell us what you are looking for. Local Stores. Local Trust. #PLSMonth
Owner profile – Suggested date: November 4, 2026
X OR TWITTER
Who is behind your local beer, wine, or spirits store? This Package Liquor Store Month, get to know an independent owner and the business they have built. #PLSMonth
INSTAGRAM
There is a person behind the name on the storefront. This November, ask about the owner of your local independent beer, wine, or spirits store and how the business began. Those stories help explain what local ownership means. #PLSMonth #ShopLocal
FACEBOOK
Every independent store has a story. During Package Liquor Store Month, take a moment to learn who owns a local beer, wine, or spirits business and how it became part of your community. We will be sharing retailer stories throughout November. #PLSMonth
LINKEDIN
Ownership gives the campaign a local voice. During Package Liquor Store Month, associations can introduce the entrepreneurs behind their member stores and document how those businesses developed. A verified owner profile makes Local Stores. Local Trust. specific to a community. #PLSMonth
RETAILER CAPTION
Meet [OWNER NAME], [ROLE] at [STORE NAME]. [ADD ONE VERIFIED SENTENCE ABOUT THE OWNER OR BUSINESS HISTORY.] We are sharing our story for Package Liquor Store Month. #PLSMonth
Employee expertise – Suggested date: November 6, 2026
X OR TWITTER
A useful recommendation starts with listening. Tell your local retailer what you like, what you need, and what you want to spend. Good advice. Close to home. #PLSMonth
INSTAGRAM
Not sure what to choose? A conversation is a good place to start. Tell a knowledgeable employee what you like and what you want to spend. Ask what makes one option different from another. This month, we are recognizing the people who help customers make informed choices. #PLSMonth
FACEBOOK
The person behind the counter can help you understand an unfamiliar label or find something for a particular occasion. This Package Liquor Store Month, recognize the employees whose product knowledge and service give customers a reason to come back. #PLSMonth
LINKEDIN
Employee expertise is an important part of the independent retail experience. Package Liquor Store Month is an opportunity to recognize the people who listen to customers, explain products clearly, and help them make informed purchases. Affiliates can feature an employee using the profile tools in the campaign kit. #PLSMonth
RETAILER CAPTION
Meet [EMPLOYEE NAME], our [ROLE]. [ADD A VERIFIED DETAIL ABOUT EXPERIENCE OR PRODUCT KNOWLEDGE.] Bring us your questions this Package Liquor Store Month. #PLSMonth


Product discovery – Suggested date: November 12, 2026
X OR TWITTER
Curious about an unfamiliar beer, wine, or spirit? Ask a local independent retailer what makes it different and whether it fits your tastes. #PLSMonth
INSTAGRAM
A new label can come with a useful conversation. Ask where a product comes from, how it is made, and what distinguishes it from something you already know. Local retailers help adult customers explore their choices. #PLSMonth
FACEBOOK
Independent beer, wine, and spirits stores can be a place to learn. Ask a knowledgeable employee about an unfamiliar style or producer and decide whether it suits your preferences. Get to know a local store this November. #PLSMonth
LINKEDIN
Product education gives retailers an opportunity to demonstrate their expertise. For Package Liquor Store Month, feature a member employee explaining how they answer questions about styles, producers, or product differences. Use a real example and keep the focus on informed choice. #PLSMonth
RETAILER CAPTION
Curious about something on our shelves? Ask us what makes it different. We welcome questions from adult customers exploring their options. #PLSMonth
Economic contribution – Suggested date: November 15, 2026
X OR TWITTER
The U.S. off-premise alcohol retail sector directly supports 622,304 jobs. Source: John Dunham & Associates for ABL, 2024 study. #PLSMonth
INSTAGRAM
The people behind the counter are part of a larger economic contribution. The 2024 John Dunham & Associates study for ABL estimates 622,304 direct jobs in the U.S. off-premise alcohol retail sector. #PLSMonth
FACEBOOK
The 2024 economic impact study prepared for ABL by John Dunham & Associates estimates that the U.S. off-premise alcohol retail sector directly supports 622,304 jobs and $25.2 billion in wages. Package Liquor Store Month recognizes the independent retailers who are part of that economy. #PLSMonth
LINKEDIN
John Dunham & Associates estimates that the U.S. off-premise alcohol retail sector directly supports 622,304 jobs and $60.0 billion in economic impact. Including supplier and induced activity, the 2024 study estimates a total contribution of $154.7 billion. #PLSMonth
RETAILER CAPTION
We are proud of the people who work at [STORE NAME]. This Package Liquor Store Month, we are recognizing our team and its place in [COMMUNITY]. #PLSMonth
Responsible retailing – Suggested date: November 18, 2026
X OR TWITTER
Checking identification. Training employees. Following the law. Responsible sales are part of earning a community’s trust. November is Package Liquor Store Month. #PLSMonth
INSTAGRAM
A license carries responsibilities. Checking identification, training employees, and following applicable sales laws are part of the work behind the counter. This November, we are recognizing independent retailers who take those obligations seriously. #PLSMonth
FACEBOOK
Local Stores. Local Trust. includes responsibility for how alcohol is sold. Package Liquor Store Month recognizes the work of licensed retailers and employees who check identification and follow the rules that apply in their communities. #PLSMonth
LINKEDIN
Public confidence depends on conduct. For licensed beverage retailers, employee training, age verification, and compliance are concrete parts of local accountability. This is one of the messages behind ABL’s Package Liquor Store Month campaign. #PLSMonth
RETAILER CAPTION
Checking identification and following applicable sales laws are part of our work. Our place in this community matters to us. Local Stores. Local Trust. #PLSMonth
Community story – Suggested date: November 21, 2026
X OR TWITTER
What does local ownership look like in your community? Ask a store about its history, employees, or a specific local project it supports. Share a real story for #PLSMonth.
INSTAGRAM
Local commitment has a name, a place, and a story. This Package Liquor Store Month, learn about an independent retailer in your community and a specific contribution the business has made. Share the details and give the people involved credit. #PLSMonth #ShopLocal
FACEBOOK
A local business story is strongest when it is specific. This November, we are encouraging retailers and associations to share documented examples of community involvement and introduce the people behind them. Local Stores. Local Trust. #PLSMonth
LINKEDIN
Associations can use Package Liquor Store Month to document a member’s contribution to the community. Identify the organization, activity, and people involved, and obtain permission for the story and photographs. Concrete local examples give the campaign meaning. #PLSMonth
RETAILER CAPTION
We are part of [COMMUNITY]. [ADD ONE VERIFIED SENTENCE ABOUT A SPECIFIC LOCAL ACTIVITY OR CONTRIBUTION, INCLUDING THE ORGANIZATION AND DATE.] Local Stores. Local Trust. #PLSMonth
Thanksgiving advice – Suggested date: November 25, 2026
X OR TWITTER
Planning Thanksgiving dinner? Tell your local retailer about the menu, your preferences, and your budget. Ask what works for the occasion. #PLSMonth
INSTAGRAM
Bring your menu and your questions. A local independent retailer can explain options for Thanksgiving dinner and host gifts. Tell the team what you like and what you want to spend. Check store hours before you go. #PLSMonth #ShopLocal
FACEBOOK
Thanksgiving planning can include a conversation with your local beer, wine, or spirits retailer. Share the menu, preferences, and budget so an employee can explain the available choices. Check holiday hours and shop in accordance with local laws. #PLSMonth
LINKEDIN
Thanksgiving gives independent retailers an opportunity to demonstrate the practical value of product knowledge. A short employee interview about common holiday questions can make a useful local feature. Local Stores. Local Trust. #PLSMonth
RETAILER CAPTION
Planning a holiday meal or choosing a host gift? Tell our team about the occasion and your budget. Please check our posted holiday hours before visiting. #PLSMonth


Thoughtful gifts – Suggested date: November 27, 2026
X OR TWITTER
Choosing a beverage gift for an adult? Tell a local retailer about their preferences and your budget. Ask for help understanding the options. #PLSMonth
INSTAGRAM
You do not need to know every label to choose a thoughtful gift. Start with what they enjoy and what you want to spend. Ask a knowledgeable local retailer to walk you through the options. #PLSMonth #ShopLocal
FACEBOOK
A gift can start with a conversation. If you are shopping for beer wine or spirits, talk with an independent retailer. Personal guidance is one reason to get to know the people behind a local store. #PLSMonth
LINKEDIN
Gift shopping offers a simple example of personal service: helping a customer translate a recipient’s preferences and a budget into a considered purchase. During Package Liquor Store Month, we are recognizing employees who make those conversations useful and welcoming. #PLSMonth
RETAILER CAPTION
Shopping for an adult who enjoys beer, wine, or spirits? Tell us about their preferences and your budget. We can explain the choices available in our store. #PLSMonth
Small Business Saturday – Suggested date: November 28, 2026
X OR TWITTER
It is Small Business Saturday. Get to know an independent beer, wine, or spirits store in your community and the people who stand behind it. Local Stores. Local Trust. #PLSMonth #ShopLocal
INSTAGRAM
Small Business Saturday is here. For adult shoppers making holiday purchases, today is a good occasion to meet a local independent retailer, ask a question, and learn about the business. Check local opening hours before visiting. Local Stores. Local Trust. #PLSMonth #ShopLocal
FACEBOOK
Today is Small Business Saturday, November 28. If holiday shopping includes beer, wine, or spirits, consider a local independent retailer. Get to know the owner or an employee and the service the store offers. Local Stores. Local Trust. #PLSMonth #ShopLocal
LINKEDIN
Small Business Saturday gives us an occasion to recognize independent retailers and their employees. ABL’s November campaign highlights the personal service and local accountability behind those businesses. Thank you to the associations and retailers helping tell their stories. #PLSMonth #ShopLocal
RETAILER CAPTION
Thank you for supporting [STORE NAME] on Small Business Saturday and throughout the year. We appreciate the opportunity to serve [COMMUNITY]. Please check our posted hours before visiting. #PLSMonth #ShopLocal
Appreciation – Suggested date: November 30, 2026
X OR TWITTER
Package Liquor Store Month is closing, and the holiday season continues. Thank you to the independent retailers and employees serving their communities. Local Stores. Local Trust. #PLSMonth
INSTAGRAM
Thank you for getting to know the people behind local independent stores this November. Package Liquor Store Month is ending, and the invitation continues: ask questions, learn about a local business, and recognize the people who earn your trust. #PLSMonth #ShopLocal
FACEBOOK
As Package Liquor Store Month closes, we recognize the owners and employees behind independent beer, wine, and spirits stores. Their work continues through the holiday season. Thank you for supporting local businesses and taking the time to learn their stories. #PLSMonth
LINKEDIN
Package Liquor Store Month has provided an opportunity to recognize independent beverage retailers and the work behind local trust. We appreciate the affiliates and retailers who participated. The campaign’s emphasis on service, responsibility, and community remains relevant throughout the year. #PLSMonth
RETAILER CAPTION
Thank you to our customers and team for being part of Package Liquor Store Month. We look forward to serving you as the holiday season continues. Local Stores. Local Trust. #PLSMonth
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