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ABOUT THE ABL WEEKLY:
Started in September 2011, the ABL Weekly is a collection of  the most relevant 
news of  the week to beverage retailers. Released Friday afternoons, the publication 
includes:
ABL & Public Policy News: News releases and stories about relevant industry policy, legislation 
and issues updates from Washington.

Affiliate News: News from ABL’s 30+ affiliate members throughout the country.

Industry & Association News: News about the industry, including associations representing 
the producer and distributor tiers or nonprofit/advocacy groups.

State News: Important updates on state issues affecting beverage retailers.

Business & Lifestyle News: News about new products, company updates, popular trends and 
surveys, economic and employment updates.

New Distribution Area News: News about new relationships between producers and 
distributors, and the entering of  new distribution markets.

TARGET AUDIENCE & BENEFITS:
The ABL Weekly is emailed directly to the owners, managers and executives of  licensed beverage 
retailers nationwide each Friday.  ABL represents both on- and off-premise retailers, as well as 
alcohol beverage companies, wholesalers and the associations and groups that represent them.

The ABL Weekly is sent to approximately 3,000 small business retailers and members with above-
industry-average open and click rates. The e-mail is free and open for anyone to subscribe to.

The ABL Weekly reaches some of  the most prominent associations and companies on the 
beverage industry. ABL associate members include the Beer Institute, Distilled Spirits Council, 
National Beer Wholesalers Association and the Wine and Spirits Wholesalers of  America.

ABL serves as the voice of licensed beverage retailers on national legislative matters. It is currently 
involved in advocacy efforts on many issues including federal, state and local alcohol and small 
business policies; and responsibility programs fighting drunk driving and underage access to 
alcohol. 

Our members proudly and responsibly serve
more than 15 million customers each week.

The Weekly Industry Update for On- & Off-Premise Beverage Alcohol Retailers
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Ad Image Size:
To ensure mobile compatibility, ad sizes are limited to 250 x 165 pixels.

Additional Information:
Ad images should not include hyperlinks or other interactive features.

You may include up to 85 words of  text to accompany your ad image (which can 
include hyperlinks).

Please Note:
Ads must be at least 300 DPI and in CMYK format.

Please do not create ads in Microsoft Word, WordPerfect, or any other word 
processing program.

Ads must be provided as a high-resolution JPEG, PNG, PSD or EPS file.

Full-color is preferred but not required.

Ad Pricing:
$1,000 (Single Month)

$2,000 (Three Months)

$3,500 (Six Months)

$5,000 (Nine Months)

$6,000 (Full Year)
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ADVERTISING INFORMATION:

CONTACT
Communications Department
American Beverage Licensees (ABL)
5101 River Road, Suite 108
Bethesda, MD 20816

Email: info@ablusa.org 
Phone: (888) 656-3241
Fax: (301) 656-7539

@ablusafacebook.com/ablusainfo@ablusa.org A
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Advertiser indemnifies American Beverage Licensees (ABL) against losses or liabilities arising from this advertising. ABL assumes no liability
whatsoever, except to the extent of  a one time paid advertisement of  the same specification, in the next or similar publication, if  any proven or
admitted errors or omissions have occurred. Payment is due within 30 days of  receipt of  the invoice. Revisions to previously submitted ad copy are subject to additional 
charges. A charge of  $50.00 will be levied for returned checks. In the event of  a contract cancellation, the advertiser or agency agrees to repay ABL any discounts 
granted for multiple insertions less any discount applicable for the number of  insertions completed in the contract. All cancellations must be received in writing prior to 
the advertising sales deadline. Prices are net of  agency commission. Ads may also appear in an online version of  the publication(s). www.ablusa.org

PLACING YOUR ORDER:
Please complete the following steps to total up your order.

1. Please select the number of  months in which you would like your ad to appear:
____ 1 Month          ____ 3 Months          ____ 6 Months          ____ 9 Months          ____ 12 Months

2. Please select the month in which you would like your ad to start appearing: 
____ Jan.          ____ Feb.           ____ Mar.           ____ Apr.          ____ May          ____ Jun.

____ Jul.          ____ Aug.           ____ Sept.          ____ Oct.          ____ Nov.          ____ Dec.

3. Fill out the form below and return the signed form to ABL.

PLEASE SIGN AND RETURN TO:
Communications Department
American Beverage Licensees (ABL)
5101 River Road, Suite 108
Bethesda, MD 20816

Email: info@ablusa.org 
Phone: (888) 656-3241
Fax: (301) 656-7539

($1,000.00) ($2,000.00) ($3,500.00) ($5,000.00) ($6,000.00)
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BILLING INFORMATION
Company Name (as you wish it to appear alphabetically):      

Primary Contact: 					                 Position:   

Address: 

City:                                                                     State/Province:                                                Zip/Postal Code: 

Phone: 						              Fax: 

E-Mail: 							          Web Site: 

I agree to all the terms of  the rate sheet and this contract as applicable for my company.

        Check here for Electronic Signature for Fax or Email

Payment Authorization Signature:  X								          Date: 
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America’s Beer, Wine & Spirits Retailers
To initiate, promote, and support laws, regulations and rules that preserve 

and protect the right of responsible on and off premise retailers of
beverage alcohol to operate legitimate and lawful businesses 

without burdensome intrusion. 

To encourage and promote closer relations among all entities engaged
in the responsible sale of beverage alcohol through effective

communications, innovative services, and 
education and training opportunities. 

To educate the public to a higher level of awareness regarding the
scope of the licensed beverage alcohol industry.

American Beverage Licensees
5101 River Road | Suite 108

Bethesda, MD 20816
301-656-1494

www.ablusa.org

American Beverage Licensees is the preeminent national trade association for retail alcohol beverage license holders across 
the United States.  Its members are comprised of on-premise and off-premise retailers who annually help infuse billions of dollars into 
the American economy.  ABL represents the interests of American small business owners and a historical part of the American way of 
life.  Many members are independent, family-owned operators who assure that beverage alcohol is sold and consumed responsibly by 
adults. |

@ablusafacebook.com/ablusainfo@ablusa.org


